


2021 1S OUR BIG
OPPORTUNITY



OPPORTUNITY FOR SUMMER 2021

 Build on success of 2020

* Retain those who picked up a racket
last year

» Target people who take part in
regular physical activity

« Convert those who are considering
tennis into participation




RETAIN 2020 WINS FIRST...BUILD FOR FUTURE SECOND

2020

A NOTABLE RISE IN
* TENNIS PARTICIPATION

B3 TENNIS WAS PART OF THE
©¢® CONVERSATION AS ONE OF THE FIRST
®@® SPORTS OUT OF LOCK DOWN

2021

® WE NEED TO RETAIN % THE RETURN OF MAJOR EVENTS

THOSE NEW PEOPLE WHO MEANS TENNIS WILL STILL BE PART
+ PARTICPATED IN TENNIS, = @@ OF THE CONVERSATION BUT WE’LL
WHILST COMPETING WITH ™ BE COMPETING IN A BUSY SUMMER.

THE RETURN OF OTHER

SPORTS.




AWARENESS Make tennis unavoidable to our active people
PERCEPTION Show active people that tennis is accessible to
CONSIDERATION  [isviyeiririimiebis s ot
PARTICIPATION Slzty ia:;i\ﬁor;g#:ea;ls]e%r::; their local courts and

ADVOCACY Word of mouth-share positive experiences










THIS 1S A CAMPAIGN FOR
ALL PEOPLE OF ALL SKILL
LEVELS, SIZES &
BACKGROUNDS TO GET

UT THERE AND PLAY!

-y



We’'lltrigger a nationwide chain reaction.

A frenzy of the British public wanting to play anywhere and everywhere.

However and wherever you play. PLAYW@W@W“



ADVERT

U IN?



LOCATION

* |conic and easily
recognisable/relatable

* Instantly resonate with our
audiences and wider public

* |t carries the message that tennis
IS not exclusive

* Tennis is there just like your
local pub, café & barbers is

* Its in your local town...it's at
your park/common

e Tennis awaits...



KEY FEATURES

« Starts with and is a call to action
« Energetic, simple, entertaining
« Urban without being ‘edgy’

* Brings the digital to the physical
In unique way

« Tennis through real people

 Its unexpected, forward facing &
modern



PEOPLE

* Chunkz is an English content
creator, presenter and entertainer

 He has a credible sports following
with:
e 1.79m followers
e 2.1m followers

« His content centres around
comedy, sports, gaming and
challenges


https://protect-eu.mimecast.com/s/6YvDClp4vfoyLycGuKpC?domain=youtube.com
https://protect-eu.mimecast.com/s/Zv2PCmE42u5ZvZFOotM_?domain=instagram.com

EVERYTHING'S A NET



EVERYTHING'S A NET

* We want to inspire people all * This ideais born in the TV

of abilities to play wherever commercial
they can

* It will be challenging our

* To see their everyday world audience and partners to
as their court

show their ‘nets




EVERYTHING'S A NET

#everythingsanet
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SIGNPOSTING TO WHERE TO PLAY
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CLUBSPARK IS THE PLATFORM THAT POWERS RALLY

If you are not already using ClubSpark, it can be a solution to your venue management and
coaching programme management. It can digitally manage:

Court Booking Membership
Flexible Scheduling Website

Coaching Programme
Payment

Reporting & Analysis

Book and Pay on the Go




MARKETING COLLATERAL

mytennistoolkit.com

-




KEY TAKEAWAYS

1- Venue offering Pay & Play or Coaching on LTA Rally
Check online journey for new players

Update content on venue website and social media channels
with U in? marketing collateral

2- Venue on ClubSpark but not Rally
Can the venue offer Pay & Play or Coaching via Rally?
Contact local LTA rep for support to set up

3- Venue not on ClubSpark

Contact local LTA rep for support on how to set up ClubSpark for
your venue




Thank you.

U IN?



